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DRY NO MORE
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There used to be a saying: “There is only one Pacific Grove in all the world.
Let it be a place where liquor is neither served nor sold.” In the early days of
America’s Last Hometown, when the morals of the Methodist Retreat that
spawned the town still dominated the scene and the resulting Blue Laws
were still in effect, the superintendent of the grounds bragged that “out of
all the resorts on the coast, Pacific Grove is the only place where you can
say as a fact that you are entirely clear of all objectionable things that are
usually found where large crowds of people congregate. No whiskey, wine
or cider is sold, no dancing or carousing...” When he was asked when the
rules and regulations governing the Retreat would end, he answered:
“Judgment Day.”

Or 1969. In January of that year, nearly a century after its infancy, residents
voted to allow beer and liquor stores with city limits, ending PG's run as the
last “dry town” in California. Appropriately, perhaps, alcohol was first served
on Independence Day that year - by PG icon Elmarie Dyke at the grand
opening of the Pacific Grove Art Center. Now, more than half a century
later, PG has entered a heyday of sorts for those who like to complement
their day of serenity with a drink or two.

It might be argued that the renaissance began nine years ago with the
launch of Pacific Grove Ciderworks. Tim Calvert had been a home-kitchen
cider maker for a quarter-century - hard apple cider and pear cider (perry) -
and family and friends suggested he turn his hobby into a business. So in
2016, he made that a reality, brewing everything from dry cider to (perhaps
the first-ever) pear port.

Though Ciderworks is permanently closed, it opened the floodgates for PG-
inspired beverages. In fact, in 2019, the Pacific Grove name became
attached to a beer label. Charles Tope - a member of a large and longtime
PG family - introduced Pacific Grove Brewing Company and its California
Golden Ale, which he described as “not so much for the beer connoisseur,
but a clean easy-drinker for the everyday person.” Tope trademarked
“California’s Last Dry Town,” made it available in 16-ounce cans and kegs,
and sold it throughout Monterey County.
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